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ARTISTIC ENGAGEMENT OPPORTUNITY 
ORLEANS HOUSE GALLERY, SUMMER 2018 

 
We are seeking an artist / creative company to deliver an artistic engagement activity in the 
grounds of Orleans House Gallery this summer. 
 
Context 
 
Orleans House Gallery is a free public art gallery & heritage site managed by Richmond Arts 
Service which is part of the London Borough of Richmond upon Thames Council. Set in 
Orleans Park on Twickenham Riverside the site comprises of two public gallery spaces, the 
Grade 1 Listed Octagon Room, the Coach House Education Centre and also houses the 
borough Art Collection. The Arts Service and Orleans House Gallery provide art for 
everyone, facilitating a range of high quality accessible arts provisions for residents of and 
visitors to the borough.  
 
Objectives  
 
Richmond Arts Service is currently reviewing the way we work; like much of London we have 
a community where people do not tend to meet across cultural, social and economic 
boundaries. We also have a responsibility to ensure that the services we deliver are suitable 
for the future and future users. In line with our new vision for the service (a draft of which is 
included at the end of this document) we are looking for activity which will begin a 
conversation with current users and non-users. We would like to obtain a deeper 
understanding of people’s cultural aspirations for Richmond, ensuring our future 
programmes and services are accessible to and meet the needs of a wide range of 
audiences. 
 
This is not a formal consultation exercise. The activity should be innovative and fun, and in 
line with our service vision.  Alongside the engagement outputs we also hope that the level 
of artistic quality delivered will inspire future programming across the service. 
 
Proposals which meet the following outputs will be considered for interview: 
 

• A high quality creative engagement activity which is suitable to take place in the 
grounds of Orleans House Gallery on Twickenham Riverside  

• Free and accessible to visitors of all ages (young families through to 80+years) 

• A well delivered unique artistic experience which may also help to attract new 
audiences /visitors to the site and other services  

• Gathers information on current and aspirational cultural engagement in Richmond 
which the arts service can use for future planning  

• Creative method of recording and delivering findings to the Arts Service and a 
considered evaluation methodology  

• The artist/s should be self-sufficient and responsible for all production elements – 
there is limited capacity available from the Arts Service 
 

In discussion with the artist/s the arts service may choose to publicise the activity on the 
Orleans House Gallery website: www.orleanshousegallery.org and social media, but there 
should also be an element of surprise for participants. 
 

 
 

 

http://www.orleanshousegallery.org/
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Timeline 
 
Mon 11 June – deadline for proposals 

W/c 18 / 25 June – Interviews 

W/c 25 June – Appointment 

July – R&D / Project Planning 

5 days delivery on site between 30 July – 9 September 2018. 

 Must include the following dates: Wednesday 1 August, one Friday and at least one 

weekend date. 

September – Evaluation / findings to be shared and delivered to Arts Service by 28 

September 

 
Budget 
 
We anticipate this project will include 25 days of work + some low cost materials which will 
be agreed in advance. 
Please present a budget which includes a breakdown of artist fees and full cost of any 
materials / expenses as part of your proposal.  
 
Proposals  
  
We invite creative and innovative proposals that give a clear indication of your approach to 
the project. Please consider the attached service vision when creating your proposal. 
 
Please submit the following: 

• Detailed proposal to include approach to methodology, artistic outputs and evaluation  

• A brief summary of your creative practice (max 500 words) and a CV 

• Evidence and examples of similar projects and work undertaken previously 

• Details of your public liability insurance status 

• Details of your DBS status 

• Budget – your budget should give a breakdown of estimated costs for different 
elements of the project 

 
Deadline for proposals: 10am, Monday 11 June 
 
Proposals should be emailed to Carys.Jones@RichmondandWandsworth.gov.uk 
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Arts Service Vision: DRAFT 

 

Vision: 

We make an accessible place where people feel empowered to be creative - they share, do, see, 

make and create as part of their normal lives. What they produce is relevant for Richmond and 

west London and contributes something new to London and UK culture. 

 

What our services do: 

People meet and connect through culture (virtual as well as real space) - and across current barriers. 

High-quality art and new revelations happen because of our services. 

We will create a bigger and more effective creative sector, increasing the number and range of users 

engaging with arts and culture over the next 5 years – but not necessarily by delivering services 

directly. 

 

What our services feel like: 

The experiences and opportunities we create are personal, intimate and collaborative.  

Our offer connects back to the green spaces, history, the landscape and openness of the area. Not 

necessarily by showing it, but by giving the feeling of ‘a good view’ after a ‘good walk’. 

Everything we do creates moments of ‘astonishment’ ‘reflection’ ‘discovery’ and ‘surprise’ - we’re 

fun. 

 

How we do it: 

We influence, lead, partner, facilitate, and deliver. Most of our impact is through things we don’t 

directly deliver or do alone. We produce the mechanisms that result in new art and creativity that 

could only come from here. 

We provide things you can’t replicate by finding facts on the internet or through a book. 

Our projects focus on the impacts we aspire to, and apply new ideas and solutions. 

We are innovative and prepared to take creative risks, and we bring people together in unexpected 

groups and ways - we set them creative challenges and provide the space for them to be creative.  

If we can’t do it well - then we don’t.  

 

 


